INSURANCE & FINANCIAL
MEETINGS MANAGEMENT

raciiomally,  fnancial  services

amd  insurance COIMPRNWS. e

warded top wam members with
programs Licing

mnoenlve the e

.|||-1||i|||.'~1'\.1. resons  dotted .linlly‘ the

coasts of the Canblbxean and Mexioo

Mowadays, more and more compa-
nies mrn o all-inclusives for incentive
programs and senous business meet-
ings so they can lock in a reasonable
negotiated price thar fis their budget
Meeting plinners say that
have

o cancellations  of

I Y -
increased in e
mectings
and incentives due o lower budgets

saving offers

SPOnSe

and unfair public perception of corpo
FlE EX0esses,

Recently, special incentives helped
persuade an insurance Arm o hold
s employees

the Moon Palwce Golf & 5pa Reson

reCOgnilion ncenlive at

in Cancun, Mexico, The five-day pro

gram included 200 employess and
their partners as well as children
Tha:

.I;,_'|I' |I!-| RS

Mowon Palace offered a Jreac k-

an awards Dancpueet amd

beverages that it the insurince coms-

manyv's  tight  budget.  Entertainment
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a nigh feature at the reson that

ard esther
Shomoari

includes bands, acrolbats

rmers, wis included, The

ce also waived fees for use of
non-metorized water activities such
as kavaking

But here’s what clinched the deal

The reson provided free mooms for
children under 12
“That afforded a big valee in tha

people didn't have o pay for their chil
CMP,
rector of operations at Atlas Mectings +

dren,” said Maureen Santoro,
Maotivation, a meeting planning, incen
tive marketing and event management
firm in Milfored, MA, that amanged the

evenl “Free rooms for Kids aren't

that common at resons, It depends
on  the andd
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They made the absolute neht chowee
in matching this all-inclusive o their
kind of progrm,” said Santon, whose
clients include several insurnce and

financial firms

“They did a

All-Inclusive
Resorts
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Al the Moon Palace, the group held

three two-hour mectings on some

morpings, group  dinners and  the

all on the p
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lost ol

perty
Armanget grolap
Thesir matin activity consisted of

area of the

LIVELRCS.

the group gathering in one

pool or beach. Evervbody just hung

out together on the property. The

had 2 Fantastic thme,” = Saniorg
Commpanics that hold neary all of

their activities on reson grounds

likely 1w get wop value o of siays o
This firm

l-inclusive resorts gaot a

tremendous amount of value Deciuse

of the structure of their program.

VOuU ane 3 company that wanis o siay

on-property, an  allinclusive  makes
But if you like

the group off-propeny, maybe on the

sense for you o ik

town or to dine-arounds,

hen thal s
when vou start o bose value on an all

inclusive,” explained Santoro,

Values From Airfare Subsidies
To Reduced Room Rates
All-inclusive resorts have long tout
edd value and prediceable cosgs, bt the
vorlurme andd varicty of deals ApeAr b
b peaking due o e glolsl coonomy
and the HINT flu threat
With the focus on ol
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wakning e

Pncing and concessions at oan

all-tinwe high, our clienis depend on

the /zimmerman /agency

(continued)



us to steer them o the rgln prop-
ey thar will help them receive -
ditional value for their bodper,” s
Michelle DeClerck, CMP,  presidemt
ol Cortferenoe Event Management in
Clive, 1A, near s Mojnes,

“In the past, =0 many financial com-
[anies went inin incentive trips with
operended budgets, b we are now
receiving set budgets, Therefone, we'll
ofen recommend  an all-inclusive
property amd expliin how this ovpe of
property can Delp them offer the same
leved of incentive trip as they Tad in
the past, despite new budgetany e
strictions,” said DeClerck

All-inclusive resors are responad-

ing ta tight corpomte budgets with
cost-cutting offers, including airfare
sulsicies. “In the Canbbean in par-
ticular. the chullenge has been the
cost of the piffare versus locations
in the US,” siid Sandy Kitrell, s
nior buyer, engagement and events
for  Plymouth, MN-based Carlson
Marketing. Her region includes the
Cariblsean and Mesico,

Resscirts an Mexion and the Carnbbean
doa’t want Bugh aifire costs o noablify
the savings they offer on all-inclusive
packages. “Some resons have volun-
teered o give o ficciad credit to the
mewling or ncentive  program that
wontlel offser some of the dirane coss,

Oiher incentives we see ane dropping
FOHHTL s, Hl'lﬂ;ﬂlf[l‘\ i AL O feel-
ting a run of ocenview mooms for a
discount,” =aid Kitrell, whio works
chosely with resorts and mecting plan-
ners for francial and insurance firms
o plan incentives and mectings,
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